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1.0 INTRODUCTION
Summary
The Santa Clara Valley Urban Runoff Pollution Prevention Program (SCVURPPP or Program) seeks
to retain the services of a qualified outreach and marketing consultant to plan and implement its
multi-year Watershed Watch Campaign (Campaign). The main objective of these services is to
educate and change behaviors within targeted audiences to prevent stormwater pollution in
Santa Clara Valley waterways.
Consultants responding to the Request for Proposals (RFP) must have proven expertise and
extensive experience in implementing public education, outreach, and participation programs
associated with environmental protection through behavior and attitudinal modifications using
various techniques such as media advertising, social media, website, outreach events, etc. The
Program anticipates that FY 22-23 tasks will include the development of a three-year Campaign
from FY 23-24 to FY 25-26 under this agreement. The consultant contract will be considered for
renewal annually, based on performance and availability of resources.
Service Area and Agencies
The Santa Clara Valley watershed is bounded by the Diablo Range to the east, the Santa Cruz
Mountains to the south and west, and the ridgeline near Coyote reservoir to the south. All the
runoff from this watershed eventually flows to the Lower South San Francisco Bay. The current
population of Santa Clara County is 1.9 million.
SCVURPPP is a consortium of 15 agencies (called Co-permittees) in Santa Clara Valley that
includes the County of Santa Clara, Valley Water, and the towns/cities of Cupertino, Campbell,
Los Altos, Los Gatos, Los Altos Hills, Monte Sereno, Milpitas, Mountain View, Palo Alto, Saratoga,
San José, Santa Clara, and Sunnyvale. Together, these agencies conduct joint activities
(regulatory, monitoring and outreach) to protect the Santa Clara Valley watershed – including
local creeks and San Francisco Bay – from urban runoff (also called “stormwater”) pollution. The
Program conducts these activities to meet the requirements in its Municipal Regional Stormwater
Permit (Permit). The California Regional Water Quality Control Board, San Francisco Bay Region
(Water Board) issued the Program its first Permit in 1990. The current Permit was reissued on
May 11, 2022 and became effective on July 1, 2022.
2.0 BACKGROUND
Summary of Watershed Watch Campaign Activities
Since FY 2000-2001, the Program has implemented the Campaign, a multi-year education and
outreach effort that has historically included a significant media advertising component. The
goals, objectives and messages described in the 2021 SCVURPPP Watershed Education and
Outreach Strategy (WEO Strategy) (Attachment A) are used to guide Campaign activities. The
WEO Strategy was initially developed in 1999, and updated in 2004, 2016, and 2021, based on
the results of public opinion surveys conducted in 2004, 2014, and 2020 respectively. The 2021
WEO Strategy identifies target audiences and example messages and includes goals and
measurable objectives for implementation through FY 25-26. The Program is seeking proposals
with new, creative approaches and innovative strategies to promote pollution prevention
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behaviors and watershed awareness while meeting the Co-permittees’ stormwater permit
requirements.
The Campaign currently includes the following activities:
• Development of creative (e.g., advertisements, brochures, flyers, etc.) as needed to
support outreach
• Support and promotion of local events that focus on environmental stewardship
• Participation in community outreach events
• Development of partnerships with local businesses and community organizations to
increase the Campaign’s reach. Several local businesses currently offer discounts with
the Watershed Watch discount card
• Media (traditional and new media) advertising, including negotiating added-value
resources from the media firms
• Maintenance of the Watershed Watch website and social media sites
• Development and distribution of press releases, as needed
Past Campaign activities are summarized in Appendix 7 of the SCVURPPP Annual Reports
posted at the links below:
• FY 20-21 Annual Report
• FY 19-20 Annual Report
• FY 18-19 Annual Report
• FY 17-18 Annual Report
• FY 16-17 Annual Report
Table 1 describes the pollutants that the Campaign outreach may be required to address and
the current outreach materials/resources available.
Target Audiences
Based on results of the SCVURPPP public opinion surveys, the WEO Strategy divides Campaign
audiences into two groups: primary and secondary. The primary or short-term audience has a
higher awareness of stormwater issues and is more willing or able to make the desired behavior
changes. Messages to this group should focus on the need to take responsibility for protecting
creeks and the Bay and emphasize how pollution prevention activities lead to improved
neighborhood and community vibrancy and increased property values.
The secondary or longer-term audience consists of groups that have traditionally been difficult
to reach with behavior change messages and may not consider pollution prevention a high
priority due to considerations such as income, language barriers, and cultural differences.
Messages to these groups should focus on increasing the awareness of water quality issues,
include simple tips on pollution prevention behaviors that they can take, and focus on the
health of children and family. This audience should also be provided incentives for
implementing the right behavior.
Primary (short-term) Audiences
• Residents/household decision makers aged 35 and over
• Homeowners
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Secondary (long-term) Audiences
• Residents aged 15-34
• Spanish speaking residents
• Lower income households
• K-12 students
• Businesses
Other Outreach Activities
In addition to the Campaign, the Program also funds other outreach projects, which the
Consultant should be aware of when preparing a proposal. The Consultant may be required to
coordinate Campaign outreach with outreach conducted under these projects by SCVURPPP
staff or other SCVURPPP sub-contractors. These include:
•

Our Water Our World (OWOW) point-of-purchase outreach program – Program staff
conduct outreach on less-toxic pest control methods and products to residents at the
point-of-purchase. This is a regional program which develops and provides fact sheets,
promotional materials, training sessions, display materials for stores, and a less-toxic
products list. The Program is responsible for recruiting stores, arranging training
sessions for store employees, in-store display set-up, display maintenance, and on-going
contact with participating stores. Currently, 23 hardware stores and nurseries
participate in in Our Water Our World program in Santa Clara Valley.

•

Educational assemblies at schools - The Program sponsors musical assemblies by the
troupe ZunZun at elementary schools in Santa Clara Valley. These assemblies educate
school children and their teachers on watersheds and pollution prevention. ZunZun
conducts 50 assemblies each year, reaching over 10,000 students.

•

Funding to the Don Edwards San Francisco Bay Wildlife Refuge at Alviso for conducting
watershed education programs - The Program provides resources for conducting the
Watershed Watchers Program at the Don Edwards Wildlife Refuge. This is an on-site
educational program conducted primarily on weekends. The activities focus on building
watershed awareness and encourage stormwater pollution prevention behaviors among
attendees (youth groups, Boy/Girl Scout Troops, families with children etc.).
Approximately 4,000 adults and children attend these programs each year.

•

Santa Clara Valley Green Gardener Training Program – The Program coordinates with
the Fremont Union High School District Adult School to conduct a 10-week sustainable
landscaping training for landscape maintenance professionals. Approximately 15-20
landscape professionals are trained each year.

3.0 SCOPE OF SERVICES
SCVURPPP’s current outreach consultant contract extends through the end of December 2022.
The scope of services for the remainder of FY 22-23 (January 1, 2023 to June 30, 2023) includes
the following:
1) Implement the following ongoing tasks:
o Maintain and update the Watershed Watch website and social media pages.
o Help staff up to two community outreach events.
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o Develop outreach materials, as needed. Outreach materials will need to comply
with applicable requirements in the Americans with Disability Act (ADA).
o Participate in up to three SCVURPPP meetings.
2) Implement additional new ideas/tasks proposed in response to the RFP.
3) Develop a draft multi-year outreach plan (FY 23-24 to FY 25-26) and a draft detailed FY
23-24 Work Plan.
4) Complete final multi-year outreach plan and final FY 23-24 Work Plan.
The overall strategy for the multi-year work plan should provide key strategies, target audience(s)
and message focus, partnership and resource opportunities, and evaluation and reporting
procedures. Proposals containing innovative approaches for reaching the target audience are
required. Proposals should also include tactics for measuring effectiveness. The proposed FY 2324 Work Plan should include key strategies, target audience(s) and message focus, principal tasks,
timeline or campaign schedule, and budget.
The Consultant should note that Campaign messages and tactics should help the Program:
1) meet the requirements in the current Permit, and 2) meet the goals and objectives described
in the Strategy. The Work Plan will need to be scalable and flexible to accommodate available
resources and should take into consideration other outreach activities conducted by both the
Program and individually by Co-permittees.
4.0 PROJECT BUDGET AND SCHEDULE
The available budget for tasks to be conducted during the second half of FY 22-23 (January 1,
2023 to June 30, 2023) is $73,500. The budget for each subsequent fiscal year will be
determined annually. The budget for past years has ranged from $140,000 to $145,000,
including the media advertising budget. The consultant may propose optional tasks outside of
the available budget, but these should be clearly identified in the proposal.
Tentative Schedule
The Program has established the following target dates for FY 22-23:
Table 1 Project Implementation Schedule
Date
January 3, 2023
March 6, 2023
April 24, 2023
July 1, 2023

Task
Consultant receives Notice to Proceed. Consultant begins implementing
FY 22-23 tasks.
Consultant submits draft multi-year outreach plan (FY 23-24 to FY 25-26)
and draft detailed FY 23-24 Work Plan for review
Consultant submits final multi-year outreach plan and final FY 23-24 Work
Plan
Consultant begins implementation of FY 23-24 Watershed Watch
Campaign
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5.0 PROPOSAL REQUIREMENTS
Proposal Submission and Due Date
Proposals are due at 5 p.m. PST on Monday, September 26, 2022. Proposals should be submitted
electronically in PDF format (less than 10MB) to Vishakha Atre vatre@eoainc.com.
Proposal Format
Proposals are limited to 20 pages formatted for 8 ½” x 11” paper. Proposals should include a table
of contents, section headings, and page numbers and be organized as follows:
a) Cover letter
A one-page letter signed by an officer or agent who has signature authority for the
company. The proposal cover and cover letter are not included in the page count.
b) Executive Summary
A summary containing highlights of the Consultant’s proposed approach to the services
described in the RFP, including a statement of the Consultant’s understanding of the
education and outreach strategy and the services required.
c) Proposal and Work Plan
Given the goals, objectives and estimated budget outlined above and in the WEO Strategy,
the Consultant shall propose the following:
•

An overall strategy, ideas, and approach for implementing the Campaign from FY 2324 to FY 25-26. Proposals should include creative approaches and innovative methods
to promote pollution prevention behaviors and watershed awareness.

•

A general work plan and budget for the remainder of FY 22-23 (January 1, 2023 to June
30, 2023).
d) Consultant Information
Consultant shall present the following information:
1.
Legal name of agency/firm responding.
2.
Location(s) and telephone numbers(s).
3.
Name of parent company, if applicable.
4.
Date firm/agency established.
5.
Type of organization (partnership, corporation).
6.
Size of firm/agency.
7.
Specifics on personnel and subcontractors who would have direct, long-term
involvement with the proposed campaign, and the billing rate associated with
each.
8.
Organizational chart.
9.
A brief description of 3 projects for which the agency/firm has provided similar
service during the past five years, including the following:
•
Client’s name
•
Contact person
•
Phone and email for contact person
•
Dates for which the project was performed
•
Project description and location
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•
•
•

10.

11.

12.
13.
14.

Description and total value of services provided
Key personnel involved, including subconsultants employed
Applicable project outcomes, including a description of how project
effectiveness was evaluated
Examples of relevant outreach materials (e.g., videos, brochures, websites),
including outreach materials in Spanish or another language, other than English,
commonly spoken in Santa Clara County. These can be submitted as online links
or attachments and will not count toward the page count.
Examples of up to two past public outreach work plans and/or strategies. These
can be submitted as online links or attachments and will not count toward the
page count.
Current fee schedule.
A statement that the firm agrees to the Standard Contract Provisions (Appendix
B) or a description of provisions to which the firm cannot agree.
Resumes of key consultant staff. Resumes are not included in the page count.

6.0 SELECTION PROCESS AND EVALUATION CRITERIA
All consultants planning to submit a proposal must indicate their interest in submitting via email
to Vishakha Atre vatre@eoainc.com by 5 p.m. on Monday, September 5, 2022. Any questions or
requests for clarification must be also submitted to the above email by 5 p.m. on Monday,
September 5, 2022. All questions and answers will be emailed to firms who submit questions
and/or express interest in submitting proposals.
A Consultant Review Panel comprised of representatives from the Program and Co-permittees
will review and evaluate written proposals. The criteria that will be used to evaluate the proposals
and their importance (as a percent of the total score) are listed below:
Table 2 Proposal Evaluation Criteria
Evaluation Criteria
PROPOSAL FORMAT & ORGANIZATION (10%)
• Proposal is responsive to RFP.
• Proposal is concise, well organized, and meets specifications.
• Proposal shows clear understanding of Campaign goals.
• Proposal adequately outlines firm’s applicable experience and expertise of team members.
FIRM’S QUALIFICATIONS (20%)
• Consultant has extensive experience implementing public outreach campaigns to achieve
behavior and attitudinal change related to complex environmental issues, preferably
stormwater related.
• Consultant demonstrates ability to work effectively with a large project team
• Consultant demonstrates track record of developing partnerships with other organizations,
obtaining value-added advertising resources, and partner sponsorships.
• Proposal clearly identifies skills and abilities related to each potential campaign element
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Evaluation Criteria
PROJECT UNDERSTANDING (20%)
• Proposal demonstrates clear understanding of this project and associated issues,
constraints, and challenges.
• Proposal demonstrates clear understanding of the target market and experience in serving
the target audiences.
PROJECT APPROACH (20%)
• Proposal shows integrated approach to multiple project tasks.
• Proposal supports the 2021 WEO Strategy
• Proposal offers potential solutions to anticipated project difficulties and challenges.
• Proposal considers partnership and resource opportunities.
• Proposal includes approaches for reaching residents that speak Spanish or other languages
commonly spoken in Santa Clara County, and low-income residents
• Proposal demonstrates experience in creating outreach materials, including videos.
CREATIVITY AND INNOVATION (15%)
• Proposal stimulates creative and innovative thinking to promote stormwater pollution
prevention behaviors and watershed awareness.
RECENT EXPERIENCE (10%)
• Project summaries provided in proposal show that consultant has experience in recent
projects that are relevant to stormwater education and outreach.
• A verification of references indicates that the consultant has provided excellent professional
services for similar projects.
LOCAL PREFERENCE (5%)
• Consultant’s firm is located in the Greater San Francisco Bay Area (i.e., Santa Clara, San
Mateo, Alameda, Contra Costa, San Francisco, Marin, Napa, Sonoma, Solano, or Santa Cruz
Counties)
The Consultant Review Panel will develop a short list of firms. These firms may be invited to
present their proposal to the Consultant Review Panel at an interview.
The final consultant selection will be subject to approval by the Program’s Management
Committee. The Program will begin negotiations with the highest-ranking consultant. If both
parties agree upon fees for services and the project’s scope of work, an agreement for retaining
professional services of the consultant will be prepared.
The Program has established the following target dates for the RFP and consultant selection
process:
Table 3 Consultant Selection Schedule
Time Frame
Monday, August 22, 2022
Monday, September 5, 2022
Friday, September 9, 2022

Task
SCVURPPP issues RFP
Consultants indicate interest in submitting a proposal
and submit all questions in writing
Responses to questions emailed to firms who submit
questions and/or indicate interest in submitting a
proposal
7

Time Frame
Monday, September 26, 2022
September 26 to October 14, 2022
Monday, October 17, 2022
Tuesday, November 1 and
Wednesday, November 2 (if
needed)
Monday, November 7, 2022
November 7 to November 25, 2022
January 3, 2023

Task
Proposal submittals due
Review written proposals
Contact consultants for interviews (if needed)
Consultant interviews

Consultant informed of selection
Internal approval and agreement approval process
Commencement of work (Notice to Proceed)

These dates are not binding and subject to change. The Program reserves the right to reject any
or all proposals and waive any minor irregularities.
7.0 CONTRACT PROVISIONS
EOA, Inc., on behalf of the Program, will be the contracting agency for this contract. EOA’s
Standard Contract Provisions are attached for the consultant’s consideration (Appendix B). Firms
submitting a proposal must indicate that they agree to the contract provisions or indicate in their
proposal any requested modifications to contract provisions. The contract will include an option
for renewal each year through FY 25-26. In FY 26-27, the Program will conduct an evaluation of
the Campaign (under a separate contract) and make a determination for implementing the next
phase of the Campaign.
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Table 4 Pollutants and Activities for Prioritizing Outreach
Pollutant/Activity
of Concern
Pesticides

Primary Sources of Pollutant
in Urban Runoff

Potential Target Audience(s)

Existing Program PI/P Materials
and Programs

Pesticides (residential,
commercial and municipal
use)

•

Home gardeners

•

Pest control professionals

•

Landscape professionals

•

Residents who hire pest
control professionals

OWOW Fact Sheets, OWOW
Pocket Guide for Choosing Less
Toxic Products brochure, Don’t
Plant a Pest Brochure, Less Toxic
Pest Control for Multi Units
Brochure, You are the Solution to
Water Pollution Brochure,
Watershed Watch advertisements,
Watershed Watch website and
social media messages, Santa Clara
Valley Green Gardener Training,
OWOW Store Partnership Program,
programs at the Don Edwards SFB
Wildlife Refuge

•

Residents (auto use, general
awareness, proper selection
and disposal of products,
safe consumption of fish)

Watershed Watch advertisements,
Watershed Watch website and
social media messages, Guide to
Eating Fish and Shellfish from the
SF Bay Brochure, Keep your
Business Safe from Mercury Flyer,
Keep your Family and Water Safe
from Mercury Flyer, Mercury in
Fish Lakes Advisory Flyer, programs
at the Don Edwards SFB Wildlife
Refuge

•
•

Homeowners
Renters

Watershed Watch advertisements,
Watershed Watch website and
social media messages
You are the Solution to Water
Pollution Brochure, Watershed
Watch website and social media
messages, How Trash Gets Into
Creeks Poster, programs at the Don
Edwards SFB Wildlife Refuge,
school assembly program

Mercury

Tailpipe emissions (i.e.,
diesel-powered vehicles),
consumer products
(thermometers, fluorescent
lighting)

Household
Hazardous Waste
(HHW)

Improper disposal of HHW

Litter

Intentional littering (cigarette
butts, throwing objects from
automobiles, illegal
dumping), trucks hauling
poorly secured materials,
uncovered or overflowing
garbage cans

•

General public

•

Children

•

Drivers

•

Smokers

Residential car washing,
improper vehicle
maintenance, improper BMPs
at machine shops

•

Residents (auto use, general
awareness, proper care and
maintenance)

Automotive Care
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Preventing Storm Drain Pollution:
Tips for Recreational Vehicle (RV)
Owners Factsheet, Clean Cars &
Clean Creeks Brochure, Watershed
Watch webpage and social media
messages, Watershed Watch
advertisements

Pollutant/Activity
of Concern

Primary Sources of Pollutant
in Urban Runoff

Potential Target Audience(s)

Existing Program PI/P Materials
and Programs

Yard and garden
improvements

Improper watering,
impervious areas in yards and
gardens, improper landscape
maintenance,

•

Residential homeowners

•

Residents who hire
landscape professionals

•

Home gardeners

•

Landscape professionals

Watershed Watch GSI interactive
webpage and social media
messages, Watershed Watch
advertisements, Watershed Watch
website and social media, Greening
our Streets, Buildings & Parking
Lots Factsheet, Rain Barrels &
Cisterns: Stormwater Control for
Small Projects Factsheets on Rain
Gardens: Stormwater Control for
Small Projects Factsheet, ,
Landscape Designs for Stormwater
Management Factsheet, Pervious
Pavement: Stormwater Control for
Small Projects Factsheet

•

Residents that have pools
and spas

Pool and Spa
water

Copper used as an algaecide
in pools
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Draining Pools and Spas Brochure,
Maintenance Tips for Pools, Spas,
& Fountains Factsheet, Watershed
Watch website and social media
messages

Appendix B
Standard Contract Provisions

[NAME OF CONTRACTOR]
SUBCONTRACTOR AGREEMENT
for the
[NAME OF PROJECT]
This Agreement is entered into this [Date] day of [Month, Year], by EOA, Inc., 1410 Jackson Street,
Oakland, California, 94612, and [Name Contractor], (Contractor), [Address of Contractor]
Article I: SPECIAL PROVISIONS
1.

PURPOSE OF AGREEMENT: EOA, Inc., has entered into an agreement with the City of
Sunnyvale, acting as a fiscal agent for the Santa Clara Valley Urban Runoff Pollution
Prevention Program (SCVURPPP), hereinafter referred to as the Client, to provide Program
Management, Permit Management, and Technical Program Management services. EOA
retains the services of the Contractor (as a sub-contractor under said agreement) to provide
the services pertaining to [project description].

2.

SERVICES: In consideration for the payment to be made by EOA, Inc., Contractor agrees to
provide the services described in Exhibits A and B. The general intent of this sub-contract
agreement is for Contractor to [project description], satisfactory to EOA and to the Client,
meeting the objectives of the corresponding sections in EOA's agreement with the Client.

3.

PAYMENT FOR SERVICES: In consideration for the services to be performed by Contractor,
EOA, Inc., agrees to pay Contractor, upon satisfactory (determined by EOA, Inc.) completion of
the services defined in this agreement, according to Exhibit C.

4.

SCHEDULE: All tasks described in Exhibits A and B are to be performed by [month, date,
year], unless both parties agree in writing to an extension of the contract.

Article II: GENERAL PROVISIONS
1.

INDEPENDENT CONTRACTOR: It is agreed in accordance with standard practice, Contractor
shall act as an independent contractor to EOA, Inc., and shall not be entitled to any benefits to
which EOA, Inc., employees may be entitled.

2.

PAYMENT OF TAX WITHHOLDING AND OTHER LEVIES: Contractor shall be exclusively
responsible for reporting and payment of all withholding tax payments, and contributions to
insurance and pension or other deferred compensation plans including but not limited to
Unemployment Insurance, Worker's Compensation Insurance, and Social Security obligations.

3.

INDEMNIFICATION: Contractor shall defend, indemnify and save harmless EOA, Inc. its
officers, employees, agents and representatives from and against all claims, demands,
actions, causes of action, losses, damages, liabilities, costs and expenses, including
reasonable attorneys' fees or obligations, in connection with any injury or damage to any
person or property which may at any time arise out of the acts (active or passive) or omissions
of Contractor and its subcontractors, agents, officers, or employees.

4.

INSURANCE: During the term of this Agreement, Contractor shall carry the following
insurance:
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A. Workers' Compensation Insurance for all of its employees in accordance with the laws
of the State of California.
B. Comprehensive General Liability Insurance, including contractual liability, in any
amount not less than One Million Dollars ($1,000,000.00). Such policy shall be on an
"occurrence" basis.
C. Business Automobile Insurance in an amount not less than Five Hundred Thousand
Dollars ($500,000.00) combined single limits. Such policy shall be on an "occurrence"
basis.
Certificates of Insurance, as required herein above, shall be filed with EOA, Inc., prior to
Contractor commencing work under this Agreement and shall be subject to the approval
of EOA, Inc. Such Certificates shall state that the coverage evidenced thereby shall not be
canceled or modified without at least thirty (30) days prior written notice to EOA, Inc.
Insurance required under Sections b) and c) shall name EOA, Inc. the Santa Clara Valley
Urban Runoff Pollution Prevention Program (SCVURPPP), and the City of Sunnyvale as
additional insured.
5.

TERMINATION:
A. If, through any cause, Contractor fails to fulfill in a timely and proper manner, its
obligation under this Agreement, or if the Contractor violates any of the covenants,
terms or provisions of this Agreement, EOA, Inc. may terminate this Agreement by
giving seven (7) days written notice to Contractor of such termination. In the event of
termination, all finished or unfinished documents, data, studies, and reports prepared
by Contractor under this agreement shall become EOA, Inc.’s property; and Contractor
shall deliver such documents to EOA, Inc. within two (2) business days from the date
that this agreement is terminated.
B. Contractor shall not be relieved of liability to EOA, Inc. for damages sustained by EOA,
Inc. by virtue of any breach of the agreement by Contractor, and EOA, Inc. may
withhold any payment to Contractor for the purpose of setoff until such time as the
exact amount of damages due EOA, Inc. from Contractor is determined.
C. EOA, Inc. may terminate this agreement in the absence of a default by Contractor by
sending a written notice of termination to Contractor. If the agreement is terminated by
EOA, Inc. as provided herein, Contractor will be paid an amount which bears the same
ratio to the total compensation as the services actually performed bear to the total
services of contractor Covered by this agreement, less payments of compensation
previously made.

6.

CONFIDENTIALITY: Contractor agrees not to divulge at any time, either before or after
termination of this Agreement, private, confidential, and/or sensitive information to any third
party and to protect all such information which may come into the Contractor's possession so
as to prevent its disclosure.

7.

OWNERSHIP OF DOCUMENTS PREPARED BY CONTRACTOR: All reports, maps, drawings,
documents and other materials collected or produced by Contractor hereunder shall become
property of EOA, Inc. Contractor shall be entitled to retain copies of all such materials
exclusively for administrative purposes. Upon EOA, Inc.'s written consent, Contractor shall be
entitled to distribution of such materials as work samples.

8.

ASSIGNMENT: Without the prior written consent of EOA, Inc., Contractor may not assign this
Agreement nor delegate any duties herein.

9.

ENTIRE AGREEMENT: This Agreement contains all of the agreements, representations, and
understandings of the parties hereto and supersedes and replaces any and all previous
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understandings, commitments, or agreements, oral or written.
10.

PARTIAL INVALIDITY: If any part, term, or provision of this Agreement shall be void, illegal,
unenforceable, or in conflict with any law of a federal, state, or local government having
jurisdiction over this Agreement, the validity of the remaining portions or provisions shall not
be affected thereby.

11.

INTERFERING CONDITIONS: Contractor shall promptly and fully notify EOA, Inc., of any
condition which interferes with, or threatens to interfere with, the successful carrying out of
the duties and responsibilities under this Agreement, or the accomplishment of the purposes
thereof. Such notice shall not relieve the Contractor of his duties and responsibilities under
this Agreement.

12.

GOVERNING LAW: This Agreement shall be governed by and construed in accordance with
the laws of the State of California.

EOA, Inc.

[name of contractor]

Ray Goebel, P.E.
Vice President – Operations

Title:

Dated

Dated
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EXHIBIT "A"
SCOPE OF WORK
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EXHIBIT “B”
SCHEDULE
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EXHIBIT C
COMPENSATION
1. Contractor shall be paid at the hourly rates set forth on Schedule of Charges (which is
attached hereto as Exhibit "D" and incorporated by reference herewith) for work performed
under this AGREEMENT, plus reimbursable expenses, but in no event shall the total costs,
including related reimbursable expenses, for all tasks exceed [budget] without written prior
authorization of the EOA Inc. In the event that the costs of any particular task are less than the
amounts set forth in Exhibit "B", such excess funds may be applied to the costs of any
approved task, and then upon the written authorization of EOA, Inc. applied to the costs of any
extra work, not presently foreseen by the parties, and not included within the scope of
services contemplated under this AGREEMENT. The contractor shall notify EOA Inc. when the
expenditure on the contract reaches 85% of the budgeted amount. Reimbursable expenses (if
any), and rates therefore, shall be limited to those set forth in Exhibit "D" attached hereto and
incorporated by reference herewith.
2. Monthly, the Contractor shall submit a concise update to EOA Inc. outlining the work
completed and budget status.
3. Contactor shall submit an itemized invoice to EOA Inc. for each billing period showing work
performed and expenses. The invoice shall include a narrative description of the overall
project status including work done since the last invoice, identification of the Contactor’s
employees conducting said work by name and title, the total hours spent by said employees,
the approved hourly rate, and an itemized listing of all other direct expenses. EOA Inc. shall
pay each invoice within fifteen (15) days of receipt of payment from the Client.
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EXHIBIT D
CONTRACTOR’S SCHEDULE OF CHARGES
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